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All children, adults, and communities in 

King County are healthy, have 

quality/affordable homes, thrive 

economically, and feel like they are 

part of a community 
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Results-based accountability (RBA) 

Testing strategies continually informed by measures of progress in these areas 

Health Housing Economic Opportunity 
Connection to 

Community 

 population level indicators * 

 performance measures: how much, how well, is anyone better off? ** 

* By 2025, people living in COO sites (SeaTac/Tukwila, Rainier Valley, and White Center) will experience a 7% improvement.  ** Includes qualitative & 

quantitative measures. As appropriate, measures will be analyzed by race/place/income to track progress towards equity.  

Strategies (shifting policies/systems/environments to …) 

% eat 
fruit/veg 

daily 

 % 
without 

ACES 
 

 % 
preventa

ble 
hospitaliz

ations 

% food 
secure 

 % without 
frequent 
mental 
distress 

 % not 
diabetic 

 

% 
perceived 

stress 

% binge 
drink 

% alcohol/ 
marijuana/
illicit drugs  

% paying 
<50% 

income on 
housing 

 % living in 
good 

housing 
condition 

% students 
not 

homeless 

% 
foreclosu
re filings  

%  entering 
homeless 

system 
(HMIS) 

Sense of 
community 

scale  

 Sense of 
reciprocity 

Sense of 
connectivity 

 Sense that 
we can come 
together and 

make a 
difference 

 % adults 
who have 
someone 

they can ask 
for help 

% youth 
who have 
adult they 
can talk to 

  

 Increase availability & access to 
healthy food and active living 

Increase availability & access 
to good housing 

Increase opportunities to 
thrive economically 

Increase opportunities for 
community connections 

 Increase demand/knowledge/norms to support healthy eating, active living, good housing, strong economy, and sense of community 

Built environments and housing are safe, affordable, and have features that encourage walkability, access to public transport, and amenities to foster community connections and leisure 
time physical activity 

Health education about ACA and access to 
preventive care services and what’s covered 

Develop emerging certification programs (e.g 
CHW); Local companies and job training  

Policies/agreements that support housing 
stability and development of mixed-income 

housing 

Policies and TA to support new (and sustain 
existing) food and other businesses 

Policy & system grantees (n=22) 

• Consumption healthy foods 
• Active living 
• Use of preventive care 

(physical/mental/dental) 

• Households paying < 50% income 
on housing 

• Housing stability (prevent 
involuntary displacement) 

• Unemployment 
• Income above 200% of poverty 
• Business stability (prevent 

involuntary displacement) 

Examples:  
• Youth who have adult to turn to for 

help 
• Adults who have emotional support 

% eat 
fruit/veg 

daily 

 % 
physical 
active 

 

 % dds 
checkup 

% 
farmers 
markets 
accept 
SNAP 

 % commute 
to work by 

active 
transport 

 % 
primary 

care 
provider 

%  health 
knowledge/perceived 

access/perceived quality  
% flu shot 

# 
substandar

d units 
acquired/r

ehab 

 % feel 
safe in 
homes 

 

% 
jurisdictions 
that enforce 
safe housing 

# new 
rental 
units < 

60% AMI 

 # community benefit 
agreements with for profit 

develops that include 
affordable housing 

% receive 
foreclosur

e 
prevention 

services 

 % exit from homelessness to 
permanent housing 

% jobs 
paying 
living 
wage 

 # new 
certificatio

n 
programs 

(e.g. CHW) 

# owners 
able to 

purchase 
business 

space 

# paid 
youth 

jobs/intern
ships  

 % working 
if newly 
certified 

# business 
start-ups  

 % with knowledge re: 
sustaining/expanding business 

% start-ups 
stable 

% employed 
 % above 

200% poverty 

Kent 

 

Chinatown 

International District 

Yesler 

Terrace 


